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cigarette sales ... It's the ultimate cash cow. " HAFLBORD enjoys 401 market 
share of all smokers under the age of 2 4. [Meyers 1985] [This seems to imply 
about 551 of ail profit comes from MARLBORO alone,] 

- Content analysis by Health Planning professor studying ads in Time . 2929-34 
concludes the "industry advertising directors may have concluded that the 
most effective contemporary response to health concerns is an indirect one: 
conveying visual images of vibrant, physically fit, successful, sociable, and 
sexy people in physically active or glamorous settings, in other words, 
associating smoking with people who are the very 'picture of health'* [Warner 
1985] 


- *It is inconceivable that cigarette marketers, who employ cos tly and 
sophisticated research techniques . .without being cognizant of the potential 
impact on young people." [Tye 1985, p325] 

1986 

- cigarette advertising today "consistently upbeat quality t the alluring 
portraits of the Joys of smoking, .with hardly a mention of the health 
risks"..."unabashedly promotes the pleasures of smoking" hut this blamed on 
regulation . [Calfee 1986] 

- MARLBORO offers country music tapes, expects a million cassettes in 
distribution. Also sponsors Formula One and other racing cars , horse races, 
and a MARLBORO Ski Challenge at 17 ski resorts. [Tamoff 1986] 

- AMA proposes total ban on cigarette advertising. Total promotional dollars 
for cigarettes now about 2 BILLION domestically (5.5 million per day) 
Includes: sponsoring sports and culture; marketing of clothes and products 
with logos; planting cigarettes in films; publicity events, skywriting. 
Inflatable displays; discount coupons and free samples; FOP and merchandising 
materials . [AHA 1986] 

- Canadian cigarette marketers charged with violations of virtually all self 
regulation guidelines , such as; billboards near schools, use of underage 
models , sponsoring sports (ski), etc. Self reg: described as Just a PR 
exercise, as complaints can only be brought by manufacturers against one 
another, not by the public. [Catalog of Deception 1986] 

- U.S. self regulation. National Advertising Review Board, co-sponsored by 
American Advertising Federation (AAF), Association of National Advertisers 
(ANA) , American Association of Advertising Agencies (AAAA) and Better 
Biisiness Bureaus (BBB), hears complaints from one manuf acturer about another , 
although consumers and consumer organizations can also initiate. [NOTE: I 
find no record of use this self regulatory mechanism by tobacco firms. 
Natural competition in all other consumer goods industries leads to frequent 
cc^plaints -regarding claims, wording, substantiation data, etc. The "Lowest 
Tar" battle between NOW and CARLTON would be a natural for this arena.] 
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1987 

- m Administrative law Judge at FTC ruled that the Commission could HOT act on 
RJReynolds advocacy advertisement that put forth the company's views on the 

m second hand smoke” argument - (saying) that even though it Involved 

cigarettes, the ad's intent was not to sell a brand. And since it was not 
mere commercial speech, it was *entitled to the full protection of the First 
Amendment , including the freedom to deceive. (emphasis added) m Even O'Toole, 
ex-Chairman of Foote, Cone , Belding, now Executive Vice President of AAAA and 
major industry spokesperson and author finds this a *baroque convolution in 
legislative and regulatory thinking.* Currently under appeal in 1987. 
Current status? [O'Toole 1987] 

- PHILIP MORRIS CO. signs Conner (sailing's America's Cup repeat winner) for 
MERIT [Raissman 1987] PHILIP MORRIS also sponsoring Brooklyn Academy of Music 
Next Wave Festival (showing diverse segments) [ Fortune , Aug. 3 , 1987, p45 ] 

- Photographer Mike Reinhardt (SALEM, WINSTON, PLAYERS, LUCKY STRIKE) gets 
fees and expenses of $20,000 to $30,000 a day , for a couple of weeks work. 
(In cigarette advertising).."you have the luxury to do things right. The 
complexity of the shoots borders on the magnitude of making a television 
commercial." Article bemoans threats to this lavish spending: [Russell 1987] 

- Canada's Conservative government announces intention to institute a total 
ban on cigarette advertising and promotions to start effective Jan 1, 1989. 

- American Advertising Federation, a Washington industry lobbying group, form 
"a special tobacco task force..to plan and coordinate lobbying efforts...AAF 
rebuffed congressional ad ban proposals on several fronts. Extensive 
lobbying was conducted against two tobacco ad ban bills. .provided reps, to 

testify. .at two congressional hearing? _ AD PAC (political action committee) 

was able to support a number of key Senators and Congressmen that have 
demonstrated an understanding of advertising's ‘important role in the 
economy. m [AAF 1987, p3] 

- Current Indus try trends: 

retail profit rate 13.62 of gross $; 

new brands, line extension, especially in "value segments " [25 for 20- 
RICH LAND, CENTURY, generics, private label], 
shift to convenience store (181 of total sales) and single pack sales., 
msjor shif t in spending from pure advertising to promotions (coupons, 
incentives, merchandising displays, promotional allowance to trade, 
premiums, special events, etc) as now 601 of total spending is 
promotions, vs. only 301 in 1982, 
smokeless [chewing] tobacco down. 

All firms offering DPP (direct product profit) analyses to trade, along 
with merchandising racks, POP materials ('free' for preferred 
placement as quid pro quo.) 


Source: https://www.industrydocuments.ucsf.edu/docs/tnblOOOO 


Nicsmfzoz 



Polity: Notes on the History of 
Cigarette Advertising _ 56 


Liggett & Meyers making 300 private labels. 

Reynolds testing MAGNA at various price points. Aimed at "image 
conscious 1S-34 year olds. 

American testing MALIBU In three sites. 

NEWPORT going to regional advertising strategies. 

Brown & Williams on still heavy in print; magazines and newspapers 
Philip Morris - MARLBORO: Country Music Tour plays 18 cities to 
audiences of at least 500,000. 


[Pr Qg re ssjve QrQszz 1987] 


• Current Applied Psychology language and thinking, from "Advertising and 
Consumer Psychology" conference at University of Illinois, 1987. Attended 
and contributed to by the leading researchers from both ad agencies and 
university departments of advertising, consumer behavior and marketing from 
business schools. Among other topics, ve .discuss creating ads that are: 

transformational, not informational 

managing the "meaning making" 

focusing consumer induction 

rehearsing future product experience 

transforming ambiguous product experience 

capitalizing on the "myth of self immunity" 

blocking counter arguments 

doing dramas, not lectures because 

• lectures precipitate discounting t derogating, counter-arguing 

- BUT dramas precipitate "observation and inference" 

- make consumer's conclusions seem like "mine" 

(despite advertising as source stimulus) 

- "bypasses defenses" against outside ideas 

- "provides free samples of the emotional rewards 

associated with the brandV [see, for example,, Wells 1987] 


NOTE ON CIGARETTE BRAND NAMES: 

Many have purposeful thematic meaning and connotations, such as: 

Virtue: REAL, TRUE, MERIT, FACT, (ad)VANTAGE 
Status: RICH, RITZ, TRIUMPH, MORE 

Wholesome: SPRING, OASIS, FRESH, BREEZE, BRIGHT, even LIFE itself. 
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